
EUROA TOWN IDENTITY 
STRATEGY FACT SHEET

OUR OBJECTIVE 
As part of our ongoing commitment to boosting 
tourism in the region, we are seeking to develop 
a clear, unique Town Identity Strategy for Euroa. 
The aim of this Town Identity Strategy is to better 
communicate our strengths and unique features, 
thereby increasing awareness of Euroa as a potential 
destination for travelers.

WHAT WE ARE DOING 
We will be conducting extensive research across 
Euroa and surrounds, engaging members of the 
community to determine what we, as a community, 
believe sets us apart. This will form the basis on 
which we will develop our Town Identity, informed by 
current academic research on tourism marketing in 
regional Australia. 

The resulting Town Identity will give our community 
the tools to communicate cohesively with potential 
visitors, presenting Euroa as an attractive 
overarching destination, rather than an array of 
individual things to see and do. Doing this solidifies 
our communications with our target audiences, and 
delivers a stronger message that is more likely to 
influence a traveler’s decision to visit.

The work being done will also include the creation 
of a ‘playbook’ that will help local tourism operators 
in the region adopt the new Town Identity. This 
will include a number of resources that will help 
individual operators align their own communications 
with the overarching Town Identity.

PROJECT STEPS

For more information on the Euroa Town 
Identity Strategy, please contact: 
Tom Lyons at tom@pace.com.au  
or call 03 5273 4777 

Pitch My Project

Consultants Appointed

Research and Engagement

Recommendations and development 
of associated identity style guide

This project is being led by Euroa Chamber of Business & Commerce Inc and Euroa Community Action Group 
with thanks to Strathbogie Shire Council Pitch My Project funding.


